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Tt muc tiéu bao cao t&i muc tiéu nghién ciru
Muc tiéu bao cao

| Giup danh gia tac dong cua viéc tang thué tiéu thu cho nganh hang bia téi hanh vi ngqbi tiéu dung. Tw do, bao
1 cao nay sé duoc st dung dé trinh 1&n cac co quan ban hanh chinh sach, d& dwa ra diéu chinh phu hop.

dung vé& cac thwong hiéu bia khong

dung mrc thué tiéu thu cao hon chinh théng.
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: Théu hidu chan dung nguoi tiéu
1

1 tang thué.
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] ] : Tim hiéu v& nhirng thay dbi trong

dung va thai do cua ho doi voi viéc : 1
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1
: I
] : Do lwdng nhan biét clia nguoi tiéu
hanh vi ngw&i tiéu dung sau khi ap : 1
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Phwong phap nghién ciru

Tw hoan thanh khao sat qua online panel

Why?

*  Téi wu héa thoi gian va chi phi.

*  Thich hop d& tuyén dung (rng vién tai cac thanh phd trong diém, vi
du: Ha Ngi va TRHCM

How?

*  Tuyn nhirng dap vién chat lwgng thong qua online panel.

*  Guilién két khao sat cho dap vién tw hoan thanh.

*  Cau tra 1o clia dap vién sé dwoc lwu trir trong hé thdng NielsenlQ

Phong van truc tiép

+  Thich hop dé tiép can nguoi tra 16i & cac thanh phd cé truy cap
internet han ché hon nhw Nam Binh va Bén Tre.

How?

* CAPI (Computer Assisted Personal Interview) la phuong phap ap |
dung cong nghé tién tién trong qua trinh khao sat thuc dia nham cai :

thién chat lwgng nghién ctru véi sw hd tro tir cac thiét bi dién tr nhw
may tinh bang, thay cho gidy va but ghi chép truyén théng

NIQ
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D6i twong nghién ciru

TIEU CHi DAP VIEN:

1+ Do tudi: 18 - 60 , ‘
I+ Nguwoi tiéu dung bia, cé quyét dinh chinh/ dong
i thoi trong viéc lwa chon san phém/ thwong hiéu
| bia

i Thu nhap ho gia dinh: Ttr 4,5 triéu VNDB/thang
. trélén

i + Tan suét st dung:

! o Nam: 1-2 lan/tuan

| o Nir: 1-2 1an/thang
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Thiét ke nghién ciru
A
Hb Chi Nam : 2 a0 hé ai S0 lvong
Ha Néi . . BénTre  Tén Thu nhap ho gia dinh %
: Minh Pinh 9 mau
Phéng Phéng Tt 15,000,000/thang dong trd 1én Min 100
Phwong | Khdo sat | Khdosat | . A N X
. . K van trwc | van truc T 9,500,000 dong — 14,999,999 .
phap online online L 1 X . Min 300
tiep tiep dong/thang
Sé mau 300 300 200 200 Dwéi 9,500,000 dong/thang l\fln 300
AT SO lwon
Gigi tinh oA
mau
Nam 80%
NG 20%
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, X . 2 A - R - X
Hwéng dan doc bieu do — Diem chi so
A . 2
Nhan manh diem Giai thich chi s& Chi sé cao Chi sb thap
chiso
= Chi sé dwoc ding dé thé hién méi lién hé = Sblieu véi chi s6 cao hon 120 sé duoc lam = Séliéu véichi sb thap hon 80 sé duoc lam
gitva cac hd so dai dién ndi bat bang mau xanh 14 ndi bat bAng mau dé
.z % clia Nho h
= Chisbindex = ;:‘z\:;—:;;“ *100 Ghi chu: . . . x
= Diém chi s6 sé& duoc tinh todn va lam ndi bat nhwng khong thé hién trong vai trang bao cao dé
tranh gay hiéu Iam.
= Diém chi sé cao (duoc to mau xanh 14) sé duwoc wu tién hién thj trén biéu db dé dé dang xem xét.
T
Téng |18 - 35 tudi 36 - 55 tudi 18 - 35 tudi 36 - 55 tudi
(n=148) (n=51) (n=97) (n=51) (n=97) i
= Vidu didm chisé: 224 100=79 va. %, 100~ 157
42% 42%
Péc tinh 1 82 82 83 Index number Index number = Diém chisé I&n hon hodc biing 120 cho thay nhitng 36 — 55 tudi cé
33% — b 66% ié ong tié an dac ti 3
Péc tinh 2 65 70 74 79 = 420/: *100 157 = 420/: *100 nhiéu xu hwéng tiep nhan dac tinh nay hon.
Dictinh 3 44 68 41 L = Diém chi s thap hon 80 cho thdy nhiing ngui tir 18 — 35 tudi c6 it xu
— ——— — huéng tiép nhan d&c tinh nay hon.
Dactinh 4 |l 42 33 66 | 79 157
Dactnh 38 3 2 » = Vidu: Nhitng ngtzdi Iya chon Bac tinh 4 ¢6 xu huéng thién vé nhom déi
i = = twong 36 — 55 tuoi
Pactinh6 [I 14 12 10
Pactinh7 || 9 7 8
Pactinh 8 | 4 1 2
Pactinh9 | 2 2 1
Dir liéu chi mang tinh minh hoa
NIQ GFK ©2023 Nielsen Consumer LLC. All Rights Reserved. 8




Vi du vé viéc doc div liéu véi thir nghiém cé y nghia thong ké & Mirc do tin cay 95%

S6 Iwgng dap vién moi
nhém

Thudc tinh 1
Thudc tinh 2
Thudc tinh 3
Thudc tinh 4
Thudc tinh 5
Thudc tinh 6
Thudc tinh 7
Thudc tinh 8

Thudc tinh 9

Nhém 3

c
AJBIC: ki hidu cda thir

nghiém y nghia théng ké
A biéu thi cho nhom 1,
B biéu thi cho nhém 2,

C biéu thi cho nhém 3

Hwéng dan:

41A c6 nghia la 41% cao hon dang ké
S0 v&i 5% nhung KHONG cao hon vé
mét théng ké so v&i 40%.

% Thudc tinh 6 & nhéom 2 cao hon
dang k& so v&i nhom 1

Khéng cé sy khac biét c6 y nghia

théng ké gitra nhém 2 va nhém 3

Dir liéu chi mang tinh minh hoa
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Ngwoi diing ching ta tiép can dwec chi yéu 1a nhivng nam giéi thanh nién téi trung nién, ho da
c6 gia dinh va thu nhap chu yéu ttr 7.5 triéu t&i dwéi 15 triéu

o/
M
=6

Tinh trang h6én nhan

Nhém tudi

41

29
1

18-30 31-40 |41-50 51-60

Da két hon va c6 con [ 60 |

Boc than/ Chura két hon [ 33

Da két hon nhung chua

c6 con I S

Ly than/ Ly di | 3

Base: Tét ca dép vien — Téng (n=1000)

Bai hoc/ Cao déng [ 52

Trinh d6 hoc van

Tiéu hoc | 3
Cép2ff 9

Cép3 I 34

Sau dai hoc | 2

‘W

Nhém thu nhap

= Class A+: 30,000,000 VND hay cao hon
Class A: 15,000,000 - 29.999.999 VND
26
Class B: 7,500,000 - 14,999,999 VND

Class C: 4,500,000 — 7,499,000 VND

Nghé nghiép
Nhan vién/ Chuyén vien [l 19

Céc cong viéc tw 1am cho ban than khac Il 19

Cbdng nhan san xuat [l 15

Quan ly cap trung [l 10

Chi clra hang/ chii co s& kinh doanh ca thé ll 8

Khac 31

Q2. Gioi tinh | Q3b. Nhém tudi | Q5. Mirc thu nhap ho gia dinh
Q35. Tinh trang hén nhan | Q36. Trinh do hoc vén | Q37. Nghé nghigp

NIQ
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© 2023 Nielsen Consumer LLC. All Rights Reserved. 11

Phén kha I&n nguoi tiéu dung khong y kién/trung lap voi vi

éc tang thué TTDB d6i v&i bia.

Trong khi d6, nhirng ngwi khéng ting hd chi yéu la nguwdi ¢6 thu nhap thap véi tudn suét

uéng bia nhiéu.

Thai d6 déi v&i viéc ting thué TTDB déi v&i bia

17

39

31

2B Khong Gng ho + Hoan toan khong dng hd

B2B 20
B Hoan toan khéng
ung hd
= Khong tng ho
44
Khéng y kién
Ung ho
26
®mHoan toan tng hd _-
Téng
(n=1000)

Base: Tt ca dép vien

Tir 15 triéu (A)
(n=365)

A B C : cao hon dang ké so véi nhém tuong tng (duoc ghi chu bang ciing mét chir cai) & Mire db tin cay 95%

15 | 27 AB | |2ssc | 16 15
41
& £2 58

52

33 28
22
13 23
9,5- dwoi 15tr (B) Dui 9,5 trigu (C) 2'5“"”('3‘5"0"3" 10an/tuin @) oM 20';?‘"”“5"

(n=318) (n=317) (n=601) (n=298) (n=101)

Q20. Thai do déi voi viéc tang thué TTDB ddi v6i bia

NIQ

Tét ca gia tri duoc thé hién dudidang %
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Trung binh mdi ngwei tiéu dung cé xu hwéng giam khoang 2 lon twong trng véi khoang 40%

lweng tiéu thu trong 1 1an udng.

Lwong giam cu thé cho mot
14n udng

(n=251) (n=91) (n=160) (n=101) (n=60) (n=31) (n=59) (n=114) (n=63) (n=74)
23 1.6 2.8 2.6 1.6 1.6 3.0 2.1 25 2.6
Gia tri % giam -42% 51% -43% -39% 61% -24% -47% -50% -41% -32%

Base: Nhitng nguoi co sy giam luong bia (HOI NEU Q29=3)

f Q38r2. Luong bia gidm cu thd
Base: Tt ca dap vien

Q42. L&n uéng bia gin nhét - Luong bia st dung

N IQ GFIK ©2023 Nielsen Consumer LLC. All Rights Reserved 13

Lo ngai ngwoi tiéu dung thu nhap thap bi anh hwéng va tang ganh nang chi tiéu ca nhan la
nhirng ly do hang dau khién nhiéu ngw®i khéng Ging hé chinh sach tang thué TTDB

Ly do khong ung ho viéc tang thue Ly do ung hd viéc tang thue
(n=199) (n=363)
Ngui tiéu dung cé thu nhap thap bi anh hudng do 72 Khuyén khich tiéu dung cé trach nhiém va han
gia bia tang ché udng bia qua mirc
Tang ganh nang chi tiéu ca nhan 67 Bao vé strc khoée ca nhan va gia dinh
Téng thué TTDB dén dén téng gia bia lam giam 39 Giam dwoc tn suét ubng vi gia tang do thué
kha nang tiép can clia nguoi tiéu ding tiéu thu dac biét tang
Lo ngai xu huéng chuyén sang bia khéng chinh . 2 Cea N 2 A
théng do gid bia chinh hang tang cao 27 Giam thiéu chi tiéu khéng can thiét vao bia
Tang chi phi cho cac doanh nghiép san xuét va N o z .
phén phéi bia 24 S dung sang cac san pham khac
Khong hiéu qua trong viéc gidm tiéu thu bia 23
Lo ngai vé thét thu thué do nguoi tiéu dung chuyén 20
sang san pham thay thé hoac thj truong xam
Anh hudng tiéu cwe dén viéc lam 17
Base: Nhirng ngudi Gng hd chinh séch tang thué TTDB (HOI NEU Q20= 4/5) Q21. Ly do (ing hd viéc tang thué
Base: Nhirng nguéi khdng tng hé chinh sach tang thué TTDB (HOI NEU Q20=1/2) Q22. Ly do khong ting ho viéc tang thué
NIQ (€4 Téit cd gia tri dugc thé hién dudi dang % ©2023 Nielsen Consumer LLC. Al Rights Reserved 14
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Dé dbi pho vai tinh trang gia bia tang, ngwdi tiéu ding c6 nhiéu cach thirc khac nhau ma cha
yéu la sé udng it hon hodc chuyén qua uéng tai nha thay vi ra quan nhau dé giam chi tiéu. Xu
hwéng nay néi bat hon ca & viing ndng thon.

Téng HCM Ha Noi Nam Binh
(n=636) (n=197) (n=198) (n=76)

+ T6i vAn mua nhung véi sb lwong
it hon 34 32 33 44

36%

T6i chuyén sang uéng bia tai
31% nha thay vi quan nhau dé tiét 34 23 62 24
kiém chi phi

+  Taitim kiém san phadm khuyén

5 . 35 35 18 19
mai, chiet khau

29%

TITT

+  Téi mua bia sb lwgng I&n dé 26 29 11 10
duoc gia tot hon

21%

Chi s6 index cao hon 120, déng nghia véi viéc nhén dinh thién vé nhom dép vién nay nhidu hon

Base: Nhirng ngudi van iép tuc udng bia (HOI NEU Q26=1) Chi s6 index th&p hon 80, déng nghia v6i viéc nhan dinh it thién vé nhom dép vién ndy hon Q28. Nhiing hanh dong trong béi canh gid bia téng

NIQ (€4 Téit c4 gié tri duoc the hien dudi dang % ©2023 Nielsen Consumer LLC. All Rights Reserved. 15

Nguwi tiéu dung'c’)’ khu vwec néng thon ciing ¢6 xu hwéng sé tim kiém caflc san pham thay thé
véi gia thanh thap hon nhw rwou thi cong hay rwou dan tw nau véi chat lwong chwa dwoc
kiém chirng, tiém an nhiéu rai ro.

Téng ' HCM Ha Noi Nam Dinh Bén Tre
(n=140) (n=49) (n=42) (n=24%) (n=25%)
Cac db ubng khong con khac 51 i 63 57 42 24
Bia khéng con 42 57 4] 4
Ruou thdi cong 36 29 31 21 76
Ruou dan ty ndu 31 16 21 4] %o

Chi s6 index cao hon 120, déng nghia véi viéc nhén dinh thién vé nhom dép vién nay nhidu hon

Base: Nhirng ngudi c6 dy dinh thay thé bia bang san phéam khac (HOI NEU Q26=2) Chi s6 index thap hon 80, ddng nghia voi viéc nhén dinh it thién vé nhom dép vién nay hon Q27. San pham thay thé

NI Q GFIK T&t ca gia tri dugcthé hiendudidang%  *: Small Base  ©2023 Nielsen Consumer LLC. All Rights Reserved 16
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Do dé, ngwoi tiéu dung ky vong mirc ting thué can dwoc tinh toan hop ly va phu hop véi mire

thu nhap ctia ngweoi dan.

+ Té&ng thué can tinh
toan dén muc thu
nhap clia nguwoi
dan

« Murc téng thué
hop ly

40% 38%

+ Tang thué phai di
kém v&i cac bién
phap tang cwdng
chéng hang lau,
hang gid, hang nhai

* Nén gian 2-3 nam
ma&i tang mét lan

Base: T4t & dép vién (n=1000)

Q23. Ky vong clia nguoi tigu ding vé chinh séch didu chinh thué

NIQ (€1
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Tém tat nhivng két qua chinh cua nghién clru

NOI DUNG TOM TAT

Chan dung khach hang

Nguwéi ding bia chli yéu la nhixng nam giéi tré t&i trung nién, ho da cé gia dinh va thu nhap chi
yéu tir 7 triéu rwdi téi dwei 15 trigu

Thai d6 cua ngwei tiéu dung véi
chinh sach tang thué TTBB

Phan Ién nguoi tiéu ding (42%) bay t6 thai do trung 1ap vai chinh sach ting thué TTDB voi méat
hang bia

Nhi*ng ngudi khéng ting ho chinh sach tang thué chl yéu 1a nhitng ngudi co thu nhap thap va
tan suat str dung cao.

Lo ngai ngudi tiéu ding thu nhap thap bi anh hwéng va ting ganh néng chi tiéu ca nhan 1a
nhirng ly do hang dau khién nguoi tiéu ding khéng dng hd chinh sach tang thué

Thay déi hanh vi st dung sau khi
ting thué TTDB

Trung binh méi nguwei tiéu dung cé xu hwéng giam khoang 2 lon twong ¢ng véi khoang 40%
Iwong tiéu thu cho mét 1an udng.

Trong bdi canh ting gia bia, véi nhitng nguwdi van tiép tuc tiéu ding bia thi ho ¢é nhidu cach thirc
khac nhau dé& dbi pho, ma chii yéu 1a sé uéng it hon hodc chuyén qua udng tai nha thay vi ra
quan nhau dé gidm chi tiéu. Xu huwéng nay ndi bat hon ca & viing néng thén.

Dbi véi nhém ngudi tim kiém san pham thay thé thi ngudi tiéu dung & khu vire ndng thén cé xu
hwong sé tim kiém cac san pham thay thé véi gia thanh thdp hon nhw rwgu thi cong hay rwou
dan ty nau v&i chat lwgng chwa dworc kiém chibng, tiém an nhiéu rdi ro.

Ky vong ctia ngwoi tiéu dung doi
v&i chinh sach thué TTBB

Ngwdi tiéu ding ky vong mirc tang thué cin dworc tinh toan hop ly va phi hop véi mire thu
nhéap cla nguoi dan.
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